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CONTENT
MARKETING
INSTITUTE

THANK YOU TO THE
DIRECTORS AND STAFF
AT CONTENT MARKETING INSTITUTE...

... for publishing my worthwhile stories [and rejecting the duds]
... for hosting Content Marketing World, the Olympics of marketing

conferences... and sponsoring and launching my new podcast
interview program, “Content Marketing Minds.”
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MERCI TO THE ' Q ’

MANAGERS AND STAFF AT
SOCIAL MEDIA TODAY... socialmediatoday
... for having me as a “Featured Contributor”
regularly on their killer online publication... THE VALLIE OF CONTENT
... and for inviting me to be a panelist on their [N TODAY'S WER
“World’s Best Thinkers” webinar series. S HEBINAR: 10/02/12
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DHANYAVAAD TO THE MANAGERS
AND STAFF AT SLIDESHARE...

... for inviting me to be a regular
guest author at the SlideShare blog...
and for showcasing many of my

el online marketing presentations
‘ on their heavily trafficked home

e B =

NL ‘ &
] etk \ S —
e 5 .
=4 il
E= B -

(W) Sfshare [ 11127 %3 | videos of
Magnetic Content 4718 vews

Barry Foldman [ Emosa |

Presentations

DUQINCOO 2 LUIVIIVIODINLL Y

GRACIAS TO BUSINESS2COMMUNITY...

ﬁ ... for publishing my articles...
... for inviting me to their new webinar program...

6 Questions on .... and for including me in their

Social Media “Expert Interviews” series. -0
with Barry Feldman - POWERISO
S ———— e ——
DANKE TO MARKETINGCAMF SILIGON VALLEY...
... for hosting a rockin’ [and free] unconference ) st '
and inviting me to present Magnetic Content:
Strategies to Transform Your Website -

into a Customer Attraction Force Field.

b marketingCamp

You(IT) silicon valley

m GRAZZI TO BIGNARKER.COM...

... for inviting me to present on their site
and with their free online meeting
platform as a part of their

“Make Your Mark” web

meeting series.
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TODA TO POSSE
SOCIAL MEDIA...

... for having me as a guest on their
podcast program, Social Media
Roundup, with a 3-part series,
“Crafting Compelling Content.”
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OBRIGADO TO THE ONLINE MARKETING

AND SOCIAL MEDIA LEADERS WHO HAVE GIVEN ME
OFFORTLNITIES TO CONTRIBLTE ARTIGLES

TO THEIR PROMINENT BLOGS...

Convince & Convert | Social Media Examiner | Social Media Explorer
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. YOU HAUVE TO LISTEN Neasures
Vertical Measures EHRHIERAESON 113
made me look awfully sharp YOUR PROSPECTS,

with their snazzy presentation of EESGENIEHIGINEE DD | SAY THAT? | DID.
“Good Questions & Great Answers UOICES ACROSS "LISTENING" WAS A

Amount to the Best Content.”

T, e s MAJOR THEME IN ONLINE
) MARKETING IN 2013,

Thanks to: Marcus Sheridan [aka The Sales Lion], Jay Baer, Michael Stelzner,
and Arnie Kuenn... for responding to every question I had, sharing their ideas
and helping me become a better marketer, consultant, author and speaker.

—IH sightbox studi0s ————— .
A TRID OF WORDPRESS AND DIGITAL

3 TIMEFOR  MARKETING SUFER HUMANS PROVIDED
CAKE MONSTER HELP ON MY WEBSITE...

Thanks to:
Sightbox Studios, BKMacdaddy + Timeforcake
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BaJ?ry Feldman has run a content creation, copywriting, and
online marketing consulting outfit called Feldman Crea’tive
for a crazy long time. Barry and team know how to increase
your tra:fﬁc, leads, and sales because they’re engaging,
persuasive, and mildy funny. Feldman Creative will taiie you
on an adrenaline-inducing marketing voyage if you play by
the rules and keep the noise down after midnight,.
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Happy Thanksgiving.
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